
Global Household Consumption: A $44+ trillion opportunity Nothing is more predictable 
than a consumer’s propensity to spend

ALPHA BRANDS

Consumerism is a predictable global investment opportunity. 
We invest in today & tomorrow’s most relevant mega-brands



The Size of the Opportunity Warrants Dedication



THE ALPHA BRANDS CONSUMER SPENDING INDEX 

BLOOMBERG SYMBOL: BRANDS



THE INDEX: 

The Top 200 most relevant, Iconic Brands 
Tracking consumer spending patterns via consumer-facing, industry leaders 
Tracking business-to-business leaders vital to the consumption supply-chain 
Identified by ranking sub-industries by: market cap, 3YR sales, sales growth 

10 sectors represented 
~70 sub-industries (~150 sub-industries total) 

Industry weights driven by: Brand recognition, brand relevance, industry importance  
A collection of the top consumer brands & business-to-business brands 

Static overweight to Consumer Discretionary (~40%) & Staples sectors (~20%) 
Re-constituted every December 

Allowed to free-float through-out the year 
Minimum market-cap: $1B 

Alpha Brands SMA’s, 40-act mutual fund (HSUTX) & off-shore Fund:  
Powered by the 200 Index constituents 

The Alpha Brands Consumer Spending Index: 
Powers Alpha Brands



A Scalable & Repeatable Process



Brand Relevancy: The X-Factor

A Quant/Qual Scoring System to determine Brand relevancy 
High brand relevancy drives consistent consumer adoption 

Quantitative: Wall Street is great at this 
Identifies the leaders and laggards using traditional single style factors 

Innovation leaders, FCF generators, Dividend Growers, Deep Value Opportunities 
ESG Winners, Businesses driving positive change, Top Employers 

Frequency of outperforming the S&P 500 

Qualitative: Wall Street is terrible at this 
Customer obsessed culture 

Culture of innovation & being willing to self-disrupt  
Visionary management teams 

Superior corporate communications & Investor Relations 
Addressing large, growing, global addressable markets 

High brand-love with demographic diversity 
Clear value proposition & product/service differentiation 

Business models with strong economic moats, network effects, pricing power 

Avg Quant Scores 
Superior Qual Scores 
Super Performer



~60% of the Index is ALWAYS: 
Consumer Discretionary & 

Consumer Staples

THE BRANDS INDEX 
2005 - 2019

SOURCE: Bloomberg & Accuvest 
AS OF 11/29/2019

Green: Brands Index 
Yellow: S&P 500 Equal Weight 
Red: S&P 500 Index



~60% of the Index is ALWAYS: 
Consumer Discretionary & 

Consumer Staples

THE BRANDS INDEX 
 Real-time tracking since 9/16/16

SOURCE: Bloomberg & Accuvest 
AS OF 11/29/2019

Green: Brands Index 
Yellow: S&P 500 Equal Weight 
Red: S&P 500 Index



Alpha Brands: Core & Dynamic 
have outperformed  

Morgan Stanley Global Brands 
since inception 9/2016

SOURCE: Morgan Stanley Investment Management 
As of 7/31/19

Morgan Stanley Global Brands Fund 
Strong Validation for Brands Dedication



~60% of the Index is ALWAYS: 
Consumer Discretionary & 

Consumer Staples

Core & Dynamic Brands 
Outperformed the MS Global Brands Handily

SOURCE: Bloomberg & Accuvest 
AS OF 11/29/2019

Green: Brands Index 
Yellow: S&P 500 Equal Weight 
Red: S&P 500 Index

Core Brands: Pink 
Dynamic Brands: Green 
Orange: MS Global Brands Fund



Alpha Brands: Core & Dynamic 
have outperformed  

Morgan Stanley Global Brands 
since inception 9/2016

BrandZ Top 100 Global Brands Report 
Brands Validation via Top Brand Consultant

SOURCE: BrandZ Top Global Brands Report



Why Track the Consumer?



Consumer Spending: Stable & Predictable

It’s what makes the theme an ideal “Core” allocation

SOURCE: Bloomberg & Accuvest 
AS OF 3/31/2019



Retail Sales Since 1993

SOURCE: Bloomberg & Accuvest 
AS OF 6/30/2019

1994 2000

2003

2009

RangeBound for 7 years

The Extremes Warrant Major Portfolio Changes 
Everything Else is Noise



2018: A Healthy Consumer



Dynamic Brands:  
A Risk-Managed Equity Strategy 
Available in SMA & HSUTX Fund 

Focus:



Tracking Lifetime Spending Categories

The above graphic is an illustration of the categories that are tracked inside the Alpha Brands Consumer Spending Index. This is not a full list of the categories.  
For illustrative purposes only.



Dynamic Brands Summary



Dynamic Brands Process



The Business Cycle Matters 
Dynamic Brands is not a typical long-only strategy



Max Flexibility > Long-Only, Fully Invested

Leading Economic Indicators Need to Stabilize

Caution Warranted & Recession Possibilities Rise

Economic Stability



Max Flexibility > Long-Only, Fully Invested



Max Flexibility > Long-Only, Fully Invested



MACRO Radar Helps With Risk Exposures

Outperforming & Protecting Capital requires more than 
stock-specific, fundamental analysis



Dynamic SMA Performance Since Inception

SOURCE: Morningstar, Bloomberg & Accuvest 
AS OF 12/5/19

Dynamic Brands: Green 
S&P 500 Index: Blue

Green: Dynamic Brands SMA 
Blue: S&P 500 Index



Dynamic SMA Performance 
Alpha + Strong Risk-Adjusted Returns

SOURCE: Morningstar & Accuvest 
AS OF 7/31/19

Brands 
S&P 500



Rational Dynamic Brands Fund 
Large Cap Peers Since Inception

SOURCE: Morningstar & Accuvest 
AS OF 7/31/19



NW Quadrant: Risk/Reward

SOURCE: Morningstar & Accuvest 
AS OF 7/31/19



Dynamic Brands: Flexible

The Dynamic strategy offers maximum flexibility to adapt 
- Hold cash, get defensive, add Bonds, hedge equities



Dynamic: An Unconstrained Approach

Currently 
allocated to ~29% 
non-U.S. Brands



11/30/2019 Dynamic Brands Portfolio

Lifetime spending themes 
addressed currently: 

Asian consumer spending 
Cloud, big data & AI in retail 

Athleisure 
Video gaming & E-sports 

E-commerce 
Differentiated retail 

Restaurants - fast casual 
Live entertainment 

Media & Music 
Household formation 

Mobile payments 
Consumer products 

Luxury spending 
Medical Breakthroughs 

Cosmetics & vanity 
Digital Advertising



ALPHA BRANDS INVESTMENT TEAM



Disclosures

Alpha Brands Consumer Spending Index Disclosure 
The Alpha Brands Consumer Spending Index™ is presented by Accuvest and is powered by the Alpha Brands Investment Committee. The Index includes the top ranked 
brands (200 maximum), on an equal-weighted basis, from a static number of consumer-facing sub-industries chosen by the Alpha Brands Investment Committee. The 60+ 
sub-industries includes those deemed vital to the consumption supply-chain. Index constituents are the highest ranked companies in their respective subindustries based on a 
proprietary ranking system that combines market cap, total sales, and sales growth. The Alpha Brands Consumer Spending Index™ allows all constituents to free-float during 
each calendar year. The Index is re-constituted in December of every calendar year and will maintain a target of 200 leading brands going forward. The Index Committee 
identified a target number of sub-industries & constituents to track for the Index back-test. This approach was static over the back-tested time period for the sake of 
consistency. The Index offers a real-time view into consumer spending patterns on a yearly basis via the leading brands in our targeted sub-industries. The Index does not 
represent an investment and it is not possible to invest directly in an Index. Accuvest makes no representations regarding the advisability of investing in investment products 
based on the Index. Index returns do not reflect payment of certain sales charges or fess an investor may pay to purchase the securities underlying the Index of investment 
vehicles intended to track the performance of the Index. The imposition of these fees and charges would cause actual performance of the securities/vehicles to be lower than 
the Index performance shown. Inclusion of a company in the Index does not in any way reflect an opinion on the merits of that company. Accuvest and its affiliates do not 
provide tax advice. Accordingly, any discussion of U.S. tax matters contained herein (including any attachments) is not intended or written to be used, and cannot be used, in 
connection with the promotion, marketing or recommendation by anyone unaffiliated with Accuvest of any of the matters addressed herein or for the purpose of avoiding 
U.S. tax-related penalties. 

Alpha Brands® Core U.S. Equity – NET 
For comparison purposes, the composite is measured against the S&P 500 Index.  Accuvest Global Advisors (AGA) is a registered investment advisor with the SEC.  This 
registration does not imply certain level of skill or training. AGA is located in California and serves as an investment advisor, consultant and sub advisor to high-net-worth 
individuals, financial institutions, and non-profit organizations.  AGA claims compliance with the Global Investment Performance Standards (GIPS®).  All performance is 
reported in U.S. Dollars.  Net of fees performance reflects the deduction of actual management fees and trading expenses.  Obtain a compliant presentation and/or a complete list 
and description of composites by contacting Dave Garff at 925-930-2882 or marketing@accuvest.com.  The investment management fee schedule for the composite is 1% on the 
first $1 Million, 0.75% on $1 Million to $5 Million, and negotiable above $5 Million.  Actual investment advisory fees incurred by clients may vary.  Past performance is not 
indicative of future results. 

The information provided by Accuvest (or any portion thereof) may not be copied or distributed without Accuvest’s prior written approval.  All statements are current as of the 
date written and does not constitute an offer or solicitation to any person in any jurisdiction in which such offer or solicitation is not authorized or to any person to whom it 
would be unlawful to make such offer or solicitation. Due to differences in actual account allocations, account opening date, timing of cash flow in or out of the account, 
rebalancing frequency, and various other transaction-based or market factors, a client’s actual return may be materially different than those portrayed in the model results.  The 
standard deviations, information ratios and allocation targets may be higher or lower at any time.  There is no guarantee that these measurements will be achieved.  The 
information provided should not be considered a recommendation to purchase or sell a particular security.  Any specific securities identified do not represent all of the securities 
purchased, sold or recommended for advisory clients, and may be only a small percentage of the entire portfolio and may not remain in the portfolio at the time you receive this 
report.  The performance shown is compared to several indexes shown herein. Broad-based securities indices are unmanaged and are not subject to fees and expenses typically 
associated with managed accounts or investment funds. The number and types of securities found in the index can differ greatly from that of the accounts held in the strategy 
shown. Investments cannot be made directly in an index. 

mailto:marketing@accuvest.com


Disclosures

Accuvest Alpha Brands® Dynamic U.S. Equity Composite - NET 
For comparison purposes, the composite is measured against the S&P 500 Index.  Accuvest Global Advisors (AGA) is a registered investment advisor with the SEC.  This 
registration does not imply certain level of skill or training. AGA is located in California and serves as an investment advisor, consultant and sub advisor to high-net-worth 
individuals, financial institutions, and non-profit organizations.  AGA claims compliance with the Global Investment Performance Standards (GIPS®).  All performance is 
reported in U.S. Dollars.  Net of fees performance reflects the deduction of actual management fees and trading expenses.  Obtain a compliant presentation and/or a 
complete list and description of composites by contacting Dave Garff at 925-930-2882 or marketing@accuvest.com.  The investment management fee schedule for the 
composite is 1% on the first $1 Million, 0.75% on $1 Million to $5 Million, and negotiable above $5 Million.  Actual investment advisory fees incurred by clients may 
vary.  Past performance is not indicative of future results. 

The information provided by Accuvest (or any portion thereof) may not be copied or distributed without Accuvest’s prior written approval.  All statements are current as 
of the date written and does not constitute an offer or solicitation to any person in any jurisdiction in which such offer or solicitation is not authorized or to any person to 
whom it would be unlawful to make such offer or solicitation. Due to differences in actual account allocations, account opening date, timing of cash flow in or out of the 
account, rebalancing frequency, and various other transaction-based or market factors, a client’s actual return may be materially different than those portrayed in the 
model results.  The standard deviations, information ratios and allocation targets may be higher or lower at any time.  There is no guarantee that these measurements will 
be achieved.  The information provided should not be considered a recommendation to purchase or sell a particular security.  Any specific securities identified do not 
represent all of the securities purchased, sold or recommended for advisory clients, and may be only a small percentage of the entire portfolio and may not remain in the 
portfolio at the time you receive this report.  The performance shown is compared to several indexes shown herein. Broad-based securities indices are unmanaged and are 
not subject to fees and expenses typically associated with managed accounts or investment funds. The number and types of securities found in the index can differ greatly 
from that of the accounts held in the strategy shown. Investments cannot be made directly in an index.
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