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Consumer Spending is The CORE



Global Consumption:  
The largest, most predictable, addressable market opportunity  



Tracking Spending Requires a Dedicated Universe



The Brands Index



3rd Party Validation: BrandZ Top 100 Global Brands

Source: BrandZ/Kantar Millward Brown, subsidiary of WPP & Accuvest 
Period: 4/1/2006 to 4/1/2018

Top 100 Global Brands

Top 20 Growth & Innovation Brands

S&P 500

Brands Index +343.43%

MSCI



U.S. Retail Sales Highlights Consumer Strength 
Consensus has under-estimated the consumer for decades

($5 Trillion/Year)



Dynamic Brands 

Active2.0



Dynamic Brands: Summary



The Most Valuable & Profitable Brands Have…

Superior Operating Metrics 
Style Factor Momentum 

 High Brand Recognition & Relevance 
High Global Addressable Market Opportunities 
Strong Pricing Power & Product Differentiation 

Business Cycle Staying Power 
Broad Demographic Diversity



The Process: Core + Satellite Brands 



STYLE FACTOR ANALYSIS 
Our Stock Selection Edge



MACRO ANALYSIS 
Our Risk Exposure Edge



Dynamic Allocation is a Key Differentiator

Source: Accuvest



Risk Management is Embedded in the Process



Current Portfolio Tilt: Growth Cyclicals

Source: Accuvest & Morningstar…Portfolio Positioning subject to change without notice



Current Portfolio 6/1/18: “Know What You Own”

Source: Accuvest…Portfolio Positions subject to change without notice

Top 
Operating 

Kings 
“Growth Brands”

Top 
Sustainable 

Yielders, Div Growers 
“Value Brands”

Top 
Price 

Momentum 
“Market Leaders”

Style Factor Leaders  
Key Secular Themes 
Contrarian Brands



Dynamic SMA Performance  
Since Inception 9/2016

Source: Morningstar. Dynamic Brands performance is net of fees



Sector Rotate 
Hold Cash When Prudent



Attractive Risk/Reward Profile



ALPHA BRANDS TEAM



Disclosures

The Dynamic Brands SMA Strategy - For Professional Use Only

Disclosure: The Alpha Brands Consumer Spending Index™ is presented by Accuvest and is powered by the Alpha Brands Investment Committee. The Index includes the top ranked brands (200 maximum), 
on an equal-weighted basis, from a static number of consumer-facing sub-industries chosen by the Alpha Brands Investment Committee. The 60+ sub-industries includes those deemed vital to the 
consumption supply-chain. Index constituents are the highest ranked companies in their respective subindustries based on a proprietary ranking system that combines market cap, total sales, and sales 
growth. The Alpha Brands Consumer Spending Index™ allows all constituents to free-float during each calendar year. The Index is re-constituted in December of every calendar year and will maintain a target 
of 200 leading brands going forward. The Index Committee identified a target number of sub-industries & constituents to track for the Index back-test. This approach was static over the back-tested time period 
for the sake of consistency. The Index offers a real-time view into consumer spending patterns on a yearly basis via the leading brands in our targeted sub-industries.

The Index does not represent an investment and it is not possible to invest directly in an Index. Accuvest makes no representations regarding the advisability of investing in investment products based on the 
Index. Index returns do not reflect payment of certain sales charges or fess an investor may pay to purchase the securities underlying the Index of investment vehicles intended to track the performance of the 
Index. The imposition of these fees and charges would cause actual performance of the securities/vehicles to be lower than the Index performance shown. Inclusion of a company in the Index does not in any 
way reflect an opinion on the merits of that company. Accuvest and its affiliates do not provide tax advice.  Accordingly, any discussion of U.S. tax matters contained herein (including any attachments) is not 
intended or written to be used, and cannot be used, in connection with the promotion, marketing or recommendation by anyone unaffiliated with Accuvest of any of the matters addressed herein or for the 
purpose of avoiding U.S. tax-related penalties.

Alpha Brands Dynamic U.S. Equity

This separately managed account performance shown is presented as a supplement to the GIPS Presentation for the Alpha Brands Dynamic U.S. Equity Composite. The GIPS Presentation is available upon 
request.  Alpha Brands Dynamic U.S. Equity Composite contains all fully discretionary domestic U.S. equity accounts, and for comparison purposes is measured against the S&P 500. The strategy is composed 
of 30 - 35 individual equity securities and is "benchmark agnostic." Accuvest Global Advisors claims compliance with the Global Investment Performance Standards (GIPS®). The Alpha Brands Core Equity 
strategy was incepted. The minimum account size for this strategy is $100,000. Accuvest Global Advisors is an independent investment advisor registered with the SEC. The firm maintains a complete list and 
description of composites, which is available upon request by contacting David Garff at 925-930-2882. All performance is reported in U.S. Dollars. AGA does not use leverage or derivatives in this strategy. 
Returns are presented net of management fees.  Additional information regarding the policies for calculating and reporting returns is available upon request. Composite performance is presented gross of foreign 
withholding taxes on dividends, interest income, and capital gains. Withholding taxes may vary according to the investor’s domicile. The investment management fee schedule for the composite is 1% on the first 
$1 Million, 0.75% on $1 Million to $5 Million, and 0.50% above $5 Million. Actual investment advisory fees incurred by clients may vary. Past performance is not indicative of future results.

General Disclosures

The information provided by Accuvest (or any portion thereof) may not be copied or distributed without Accuvest’s prior written approval. All statements are current as of the date written and does not constitute 
an offer or solicitation to any person in any jurisdiction in which such offer or solicitation is not authorized or to any person to whom it would be unlawful to make such offer or solicitation.  This information was 
produced by and the opinions expressed are those of Accuvest as of the date of writing and are subject to change. Any research is based on proprietary research and analysis of global markets and investing. 
The information and/or analysis presented have been compiled or arrived at from sources believed to be reliable, however Accuvest does not make any representation as their accuracy or completeness and 
does not accept liability for any loss arising from the use hereof.  Some internally generated information may be considered theoretical in nature and is subject to inherent limitations associated therein.  Past 
results are not necessarily indicative of future performance and are no guarantee that losses will not occur in the future. Future returns are not guaranteed and a loss of principal may occur. The standard 
deviations, information ratios and allocation targets may be higher or lower at any time. There is no guarantee that these measurements will be achieved. The information provided should not be considered a 
recommendation to purchase or sell a particular security. Any specific securities identified do not represent all of the securities purchased, sold or recommended for advisory clients, and may be only a small 
percentage of the entire portfolio and may not remain in the portfolio at the time you receive this report. You should not assume that investment decisions we make in the future will be profitable or will equal the 
investment performance of the past. The performance shown is compared to several indexes shown herein. Broad-based securities indices are unmanaged and are not subject to fees and expenses typically 
associated with managed accounts or investment funds. The number and types of securities found in the index can differ greatly from that of the accounts held in the strategy shown.  Investments cannot be 
made directly in an index. Diversification does not guarantee a profit nor protect against loss.


